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H ome Economics majors are pulled in many 
directions. Some of us go into business, others 
into education. We work in research labs, ad-
vertising agencies and department stores. How 
can we tell whether we measure up to the stan-
dards of our profession? 
Regardless of individual circumstances, the 
clearest direction for home economists is to de-
velop effective living through twelve compe-
tences, suggests the American Home Economics 
Association. By the extent to which we achieve 
these goals, we can measure the success of our 
work. 
l. Search for meaningful values for personal, 
family and community life; work for these 
values . 
2. Create a home and community in which all 
members of the family can develop health-
fully. 
3. Establish meaningful personal relation-
ships in your family and community. 
4. Guide the physical, mental and social 
growth of children. 
5. Use personal, family and community re-
sources wisely. 
6. Work toward long-range goals for financial 
security. 
7. Promote the values of the family in plan-
ning food, clothing and housing purchases. 
8. Make purchases according to an overall 
plan with wise use of economic resources. 
9. Do household tasks to further individual 
and family goals. 
10. Use leisure time to enrich life through the 
arts and humanities. 
11 . Take an intelligent part in legislative and 
social action, for they directly affect the 
welfare of individuals and families. 
12. Develop an understanding of other cul-
tures and ways of life, and co-operate to 
raise their levels of living. 
4 
Crealive 
H ome Economics students and faculty were 
recently challenged by Robert McCloskey of 
Hallmark Cards, who said at an HEIB seminar 
that we home economists "lack awareness of our 
basic originality. " 
Is this statement true? Have we, as students, 
fai led to develop creativity in our concern for 
"getting a good grade?" Perhaps we have been 
developing the lack of ability to think and 
create for ourselves since grade school. Remem-
ber the days when teacher would say, "Do this 
page of problems for tomorrow; that's all." 
Many of us are still limiting our education to 
following the dictates of the instructor to get a 
good grade. 
Some faculty members are carrying on the 
tradition of their predecessors and relying en-
tirely on specific assignments for the students to 
pass the course. Emphasis is placed on reproduc-
ing on paper "what the teacher wants," usually 
what has already been said in lecture. 
But delve back into the corners of your mind. 
There are classes where you've had opportuni-
ties to express yourself. Have you taken ad-
vantage of them? How about meal management, 
home management house, history of textiles, 
basic design and interiors, kitchen planning in 
household equipment, or writing children's 
stories, themes or publicity releases for journal-
ism? 
Do we take advantage of these opportunities 
to express ourselves, or do we take the safe, easy 
way out, using well-worn ideas to assure teacher 
approval. 
Creative thought can first be developed by 
thinking, questioning and investigating facts 
and ideas from your textbooks and class notes. 
These suggestions may help you further develop 
creativity. 
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1. Express feelings, ideas and opinions in class 
discussions. 
2. Meet and communicate with the great vari-
ety of individuals on this campus, both fac-
ulty and student. 
3. Profit from the instructors who think and 
cause you to think. 
4. Show appreciation for instructors who al-
low leeway in assignments, such as giving 
general areas and allowing you to choose 
specifics. It is discouraging to teachers who 
try to stimulate creativity for students to in-
sist on knowing every detail of what the 
teacher "expects" in the assignment. 
5. Accept sincere encouragement and criticism 
and offer both to other students and in-
structors. 
6. Express your feelings and artistic sense in all 
classes- clothing, foods, work with chil-
dren, household appliances or arrangement 
and design. 
As a Home Economics graduate of Iowa State, 
you'll have a vast store of abilities, technical 
knowledge and an "analytical mind." To put 
these skills to use most effectively and to con-
tribute something unique to society, you must 
also be able to think for yourself. 
Spring is the season of beauty. Let us 
give you a lovely new c~if}ure. 
Anderson's Beauty Salon 
2528 Lincolnway 
Walk into Spring 
with flats from 
CE 2-2155 
Schi//'J Shoe Store 
313 Main Phone CE2-4564 Ames 
MARCH, 1961 
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Jeanne Paris, director of Home Economics 
at Swift and Co., said at one of the business sem-
inars that most women dress very well for inter-
views, but it's sometimes a shock to see the same 
girls two weeks later. Remember that after the 
interview you're still meeting people and mak-
. . 
mg 1mpresswns. 
Questions about interviewing may be 
answered by Mrs. Buchanan at the Home Eco-
nomics Placement Office, Room 120, MacKay 
Hall. Approximately 30 company representa-
tives hold job interviews between the first of 
November and the middle of April. Most inter-
views take place between the end of January 
and the middle of April. 
Records galore 
at your music 'headquarters 
ESCHBACH 
Music House 
CE 2-3624 302 Main 
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